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These brand guidelines are a practical tool for building a consistent and recognizable 
ChallengeEU identity — both visually and verbally. They define a modern, unified language for 
the brand, rooted in its core values. Their purpose is to support everyone who communicates on 
behalf of ChallengeEU. Clear rules, flexible frameworks, and a shared direction make 
collaboration easier and the message stronger.
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Introduction
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Strategy
This section outlines the core foundations of the brand — its mission, vision, and essential values that define 
its direction and character. It sets the principles for building a bold and coherent identity, guiding how 
ChallengeEU expresses itself both internally and externally.



Strategy Claim and Promise
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ChallengeEU is the power of collaboration, ambition, and 
transformation. It unites students, universities, and business 
to tackle global challenges while shaping a future driven by 
innovation and impact. More than just education, it’s a 
movement—a revolution in learning, leadership, and change.

We unite ambitious minds and institutions 
across Europe to transform learning and 
drive real-world impact. Through 
collaboration, innovation, and mobility,  
we empower students, universities, 
industries, and communities to shape  
a meaningful future.

Brand Promise:

Challenge the now. In Unity.
Our brand claim:



We believe in the power of synergy, where students, universities, industries, 
and communities amplify their impact by working together. True 
transformation happens when diverse perspectives merge to create 
something greater than the sum of its parts�

� Bridging knowledge and practice – Strengthening cooperation between 
academia, business, and society to drive real-world impact�

� Sharing responsibility for impact – True innovation emerges when 
shared ambition aligns with common goals�

� Turning networks into action – We shape partnerships around  
common objectives.

Synergy
Progress Through Shared Strengths

Strategy Values



We see challenges as opportunities, pushing boundaries through innovation, 
adaptability, and bold thinking. Education is not just about knowledge—it’s 
about shaping what comes next and preparing for the unexpected�

� Empowering problem-solvers – We equip individuals to tackle 
uncertainty with confidence�

� Encouraging adaptability – The future belongs to those who rethink 
traditional approaches�

� Driving change across fields – The best ideas emerge where  
perspectives collide.

Transformative
Shaping the Future Through Innovation

Strategy Values



We cultivate a shared European vision rooted in diversity, mobility, and ethical 
responsibility. A united Europe is about trust, openness, and shared purpose—
ensuring that knowledge and opportunity cross borders as freely as ideas�

� Strengthening a common identity – Diverse backgrounds shape a shared 
sense of belonging�

� Breaking barriers to opportunity – Mobility and knowledge should be 
accessible to all�

� Building a sustainable legacy – Today’s actions create an ethical,  
future-ready Europe.

Unity
A stronger Europe, Built Together

Strategy Values



Strategy Tone of Voice

The brand voice must reflect the alliance’s 
authority in higher education while remaining 
inspiring, approachable, and forward-thinking. 



It should be professional yet friendly, balancing 
credibility with energy to engage universities, 
students, and regional stakeholders effectively.

Inclusive & Collaborative

Our voice fosters unity and a shared sense of purpose among all 
stakeholders. We use clear, inclusive uplifting language that 
encourages action, co-creation, and engagement. The tone should 
feel open and motivating, every message is a chance to build 
connection and shared ownership.


Avoid: overly corporate or bureaucratic phrasing. Keep it human, 
person-centred, gender-sensitive, warm, and inspiring.

Inspirational & Action-Oriented

We encourage bold thinking, leadership, and active participation. 
Our language highlights tangible impact, showing how this alliance 
shapes careers, industries, and systems.  The tone should energize 
and mobilize, grounded in real success stories and achievements.


Avoid: making big promises without substance. Ambition must be 
matched by proof.

Confident & Visionary

We speak with clarity and ambition, consistently highlighting 
progress and transformation. As a bridge between education, 
business, and innovation, our language should reflect momentum 
and forward-thinking. We show the future not as abstract potential, 
but as something we’re actively building together.


Avoid: vague or generic messaging. Every line should strengthen the 
alliance’s value and vision.

Professional & Friendly

We’re experts, but never distant. Our voice is warm, open, and easy 
to engage with. We balance credibility with clarity, avoiding 
unnecessary jargon while maintaining an intelligent tone. The goal 
is to sound smart, but human — accessible to everyone involved in 
the mission.


Avoid: elitist or exclusionary language. Ensure everyone feels invited  
and respected.
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 A Network That Unlocks the World

We create a space where international connections, experiences, and collaboration become the foundation for career and 

personal growth.

Learning That Shapes the Future
We introduce modern education and work methodologies that prepare students for 

global challenges and a rapidly evolving job market.

Recognition That Opens Doors
We provide certifications and formal validation of skills that open doors to 

international career opportunities.

Strategy DNA
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Ambition-Driven Problem Solving

We empower students to embrace challenges with confidence, turning obstacles into opportunities for growth, leadership, 

and innovation. Through adaptability and creative thinking, they shape their future and drive real change.

Empathy That Connects the World
We teach students to understand different perspectives, collaborate across cultures, 

and build relationships that drive success in a global environment.

The Confidence to Shape the Future
We empower individuals with the tools, mindset, and confidence to take action and 

create meaningful change in the world.

Strategy DNA
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Logo
The logo is a symbolic mark that serves as a key identifier and reflects the brand’s core values. 
This section presents its main versions and usage rules to ensure consistency and character 
across all areas of communication.



A Visual Expression of the Brand


The ChallengeEU logo captures the spirit of collaboration, progress and 
purpose. At its center is a radial symbol built from nine rays, each 
representing one of the nine universities that form the alliance. These rays 
point outward, expressing shared direction and the momentum of 
innovation. The symbol reflects unity not through uniformity, but through 
coordinated action.



The wordmark reinforces this energy. The forward-leaning double "ll" in 
challenge adds a sense of motion and intent. It signals ambition and the 
drive to move forward. In contrast, the EU is set in a different typeface — 
more stable and formal — to reflect the institutional strength and 
credibility of the European Union.



This contrast is deliberate. It visualizes the brand's core identity: a balance 
between youthful energy and structural integrity. The logo is not just a 
mark but a strategic expression of values, designed to remain clear, 
meaningful and distinctive across all applications.

ChallengeEU Brand Guidelines June 2025 13

Logo Meaning



Minimum Size


The minimum size defines the smallest scale at which the logo remains 
legible and recognizable across all applications. Setting this threshold 
ensures that the symbol and typography retain their clarity and integrity, 
especially in small-scale print or digital formats. To maintain visual 
consistency and avoid loss of detail, always respect the minimum size 
guidelines provided in this document.



Clear Space


Clear space protects the legibility and visual impact of the logo. This buffer 
area ensures the mark is not crowded by other elements such as text or 
imagery. Respecting this zone helps preserve the logo’s balance and 
visibility in all layouts, reinforcing its role as a central visual identifier.



Co-Branding


When the logo appears alongside partner marks, careful attention must be 
paid to scale, spacing and alignment. Co-branding layouts should 
maintain visual harmony while ensuring both identities remain clear and 
distinct. The following guidelines define how to position the ChallengeEU 
logo in shared visual spaces to reflect a professional and cohesive 
presence in all collaborative communications.

Digital: 40 px

Print: 3mm 

Minimum Size

Co-Branding

Clear Space
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Logo Placement



Vertical Micro Lockup

Symbol Typography

Vertical Macro Lockup

Horizontal Lockup


The primary version of the logo, featuring the symbol positioned to the left 
of the wordmark. This layout ensures maximum legibility and brand 
recognition across most standard formats, both digital and print. 


Horizontal Expanded Lockup


An extended version of the primary logo that includes the descriptor 
European University Alliance. Ideal for contexts where it is important to 
clarify the nature of the brand, especially in external communications or 
co-branding scenarios. 


Vertical Micro Lockup


A compact, stacked configuration with the symbol above the wordmark. 
Designed for narrow or vertically oriented formats, especially in small-
scale applications where space is limited. 


Vertical Macro Lockup


A vertically arranged version optimized for large-scale formats and high-
visibility placements. Works well in posters, banners and other vertically 
structured layouts that benefit from a centralized, impactful logo presence.


Symbol Only


The standalone symbol serves as a compact brand marker, perfect for 
digital icons, social media avatars or promotional merchandise. Despite its 
simplicity, it maintains strong recognition and reflects the brand’s  
core values. 


Typography Only


A minimalist version made up solely of the wordmark. This variant is used 
in formal or discreet contexts, such as internal documents or materials 
requiring a more restrained visual presence without compromising  
brand identity. 

Horizontal Lockup Horizontal Expanded Lockup
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Logo Lockups



Logo on solid Backgrounds


When placing the logo on grey or visually complex backgrounds, always 
follow the recommended guidelines to ensure clarity and visibility. Use 
either the black or white version of the logo depending on the 
background’s brightness to maintain optimal contrast.



A strong visual separation between the logo and the background must 
always be preserved. This is especially important when applying 
additional effects or overlays. The logo must never appear in colors other 
than those defined in these brand guidelines.
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Logo Solid Backgrounds



Logo on photo backgrounds


When placing the logo over photographs, always ensure maximum 
legibility and visual contrast. Use the white version of the logo on dark or 
heavily saturated images. For bright or low-contrast photos, use the full-
color or black version of the logo.



To enhance readability, apply a subtle dark or light overlay (color fill or 
gradient) beneath the logo area when the background is too complex. This 
visual buffer ensures the logo remains clear and unobstructed without 
overpowering the image.



Avoid using the logo directly on unprocessed or noisy photos without 
contrast adjustment. Consistent application of overlays helps maintain 
brand clarity and a professional look across all visual content.

ChallengeEU Brand Guidelines June 2025 17

Logo Photo Backgrounds



3.
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Incorrect Usage


To protect the integrity of the brand, the logo must remain clear, consistent 
and instantly recognizable in all applications. Its proportions, colors and 
structure should never be altered. Below are examples of incorrect usage 
that must be strictly avoided�

�� Do not change the logo colors beyond the approved palett�

�� Do not outline the log�

�� Do not use low-resolution or pixelated version�

�� Do not crop or remove any part of the log�

�� Do not distort, stretch or compress the log�

�� Do not rotate the logo unless used as part of a predefined patter�

�� Do not insert the logo into text flows or sentence�

�� Do not mirror or flip the logo horizontall�

�� Do not use the signet variants presented in the “Key Visual” chapter as 
part of the logo.

��

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 
Mauris commodo nisi vitae nulla 
egestas viverra.
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Logo Incorrect Usage
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Color Palette
A consistent color palette strengthens brand recognition and ensures visual coherence across all materials. 
For ChallengeEU, color is a key element in expressing clarity, accessibility and unity. This section defines how 
to use brand colors in a way that supports a strong, flexible and inclusive identity.



Inspirations


The ChallengeEU color system is inspired by academic heritage and 
modern momentum. Its foundation comes from the spines of library 
books — diverse in color but united in purpose. This reference connects 
the brand to a world of knowledge, structure and learning.



At the same time, the palette brings a youthful and energetic tone. The use 
of bold contrasts and vibrant shades reflects innovation, diversity and an 
open, collaborative mindset. It balances institutional credibility with a 
fresh and contemporary feel.



The result is a visual language that expresses the core of the brand: 
dynamic, inclusive and rooted in a shared European future.
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Color Palette Inspirations
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Light 

Orange

RGB 241/110/34

CMYK 0/66/99/0

HEX F16E22

PANTONE 1585 C

Dark 

Orange

RGB 87/23/20

CMYK 10/82/81/63

HEX 571714

PANTONE 483 C

Light 

White

RGB 255/255/255

CMYK 0/0/0/0

HEX FFFFFF

PANTONE -

Dark 

White

RGB 242/240/235

CMYK 6/5/9/0

HEX F2F0EB

PANTONE -

Light 

Black

RGB 204/206/221

CMYK 18/13/10/0

HEX CCCEDD

PANTONE Cool Gray 3C

Dark 

Black

RGB 42/44/55

CMYK 77/66/50/56

HEX 2a2c37

PANTONE -

Light Pink

RGB 250/228/241
CMYK 1/15/0/0
HEX FAE4F1
PANTONE 670 C

Dark Pink

RGB 251/191/236
CMYK 5/42/0/0
HEX FBBFEC
PANTONE 672 C

Light Purple

RGB 217/165/235
CMYK 14/35/0/0
HEX D0A5EB
PANTONE 2562 C

Dark Purple

RGB 98/23/130
CMYK 68/100/0/0
HEX 621782
PANTONE 2613 C

Light Yellow

RGB 250/238/176
CMYK 1/1/29/0
HEX FAEEB0
PANTONE 7449 C

Dark Yellow

RGB 251/216/61
CMYK 0/9/80/0
HEX FBD83D
PANTONE 122 C

Light Green

RGB 166/195/163
CMYK 34/11/37/2
HEX A6C3A3
PANTONE 2404 C

Dark Green

RGB 1/98/32
CMYK 81/0/100/54
HEX 016220
PANTONE 2427 C

Light Blue

RGB 186/212/255
CMYK 19/7/0/0
HEX BAD4FF
PANTONE 657 C

Dark Blue

RGB 86/146/255
CMYK 63/37/0/0
HEX 5692FF
PANTONE 2129 C

Light Navy Blue

RGB 183/201/237
CMYK 24/12/1/0
HEX B7C9ED
PANTONE 537 C

Dark Navy Blue

RGB 25/61/105
CMYK 100/81/0/13
HEX 193d69
PANTONE 661 C

Color Palette Full Palette

Color palette


The ChallengeEU color palette is structured into three functional groups, 
each playing a specific role in shaping a consistent and expressive brand 
identity.



Primary color – Orange is the core of the brand’s visual language. It 
conveys energy, visibility and unity. Used in the symbol and key highlights, 
it reflects ChallengeEU’s role as a driver of movement and connection 
across Europe.


Neutral support colors – White, black and grey tones provide a clean and 
professional base. They create contrast, improve readability and offer 
flexibility across layouts. These neutrals help the brand stay clear and 
accessible, regardless of background or format.


Accent colors – A wide spectrum of bright supporting colors — pinks, 
purples, yellows, greens and blues — brings vibrancy and diversity into the 
system. Inspired by the visual richness of academic environments and the 
boldness of youth, these accents add personality and rhythm to layouts, 
digital interfaces and communication assets.



Each color is specified in RGB, CMYK and HEX formats, with Pantone 
references for print. Consistent use of these tones ensures recognisability 
across all media. Accent colors should be used selectively to enhance 
contrast, create hierarchy and add emotional depth to key messages.



In digital environments, additional shades may be used to build states for 
interactive elements such as buttons, links or notifications. Controlled 
gradation ensures consistency while allowing greater flexibility in user 
experience design.



Color Hierarchy and Proportions


The ChallengeEU color system is designed with clear visual hierarchy to 
guide effective and consistent use. Each color serves a specific role, and its 
proportional presence supports both clarity and brand recognition.



Neutral tones — whites, greys and soft blacks — make up the majority of 
compositions. They provide structure and breathing space while 
reinforcing a sense of professionalism and openness. 



Orange, as the dominant brand color, acts as the primary highlight. It 
draws attention and signals energy, visibility and cohesion.



Accent colors such as pinks, purples, blues, greens and yellows are used in 
smaller proportions. They bring personality and variety, allowing layouts 
to stay fresh, inclusive and adaptable without losing balance. Together, 
this hierarchy creates a confident, versatile color system that aligns with 
the brand’s tone — academic, youthful and forward-looking.

Color Palette Color Hierarchy
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Typography
Typography supports the voice of ChallengeEU — clear, confident and professional. This section introduces 
the selected typefaces and their usage rules to ensure consistency and legibility across all brand materials.



Alegreya Regular
Regular Italic
Medium
Medium Italic
Bold
Bold Italic
ExtraBold
ExtraBold Italic

AaĄąBbCcĆćDdEeĘęFfGgHhIiJjKkLlMmNnŃńO
oÓóPpQqRrSsTtUuVvWwXxYyZzŹźŻż


0123456789!@#$%^&*()[]()+-=

AaĄąBbCcĆćDdEeĘęFfGgHhIiJjKkLlMmNnŃńOoÓó
PpQqRrSsTtUuVvWwXxYyZzŹźŻż


0123456789!@#$%^&*()[]()+-=

Headings - Alegreya


Alegreya Sans is a humanist sans serif family with a calligraphic feeling that 
conveys a dynamic and varied rhythm. This gives a pleasant feeling to 
readers of long texts. There is also a Small Caps companion family.



The Alegreya type system is a "super family", originally intended for 
literature, and includes sans and serif sibling families. The family follows 
humanist proportions and principles, and achieves a ludic and 
harmonious paragraph through elements carefully designed in an 
atmosphere of diversity. The italics bring a strong emphasis to the roman 
styles.



Typeface available for download: Alegreya Sans - Google Fonts
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Typography Headings

https://fonts.google.com/specimen/Alegreya+Sans


Source Sans 3 Light
Light Italic
Regular
Regular Italic
Medium
Medium Italic
SemiBold
SemiBold Italic
Bold
Bold Italic

AaĄąBbCcĆćDdEeĘęFfGgHhIiJjKkLlMmNnŃńOoÓó
PpQqRrSsTtUuVvWwXxYyZzŹźŻż


0123456789!@#$%^&*()[]()+-=

AaĄąBbCcĆćDdEeĘęFfGgHhIiJjKkLlMmNnŃńOoÓóP
pQqRrSsTtUuVvWwXxYyZzŹźŻż


0123456789!@#$%^&*()[]()+-=

Paragraphs - Source Sans 3


Source® Sans Pro, Adobe's first open source typeface family, was designed 
by Paul D. Hunt. It is a sans serif typeface intended to work well in user 
interfaces.


Typeface available for download: Source Sans 3 - Google Fonts
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Typography Paragraphs

https://fonts.google.com/specimen/Source+Sans+3/about
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Key Visual
The key visual system defines the core graphic elements that shape the brand’s unique look and feel. These 
compositional rules help express the brand’s essence while visually reflecting its values and character.



Modular Blocks


Modular Blocks are a flexible decorative system designed to enrich visual 
communication while maintaining consistency across materials. Built from 
rhythmic, color-based stripe compositions, they serve as backgrounds, 
separators, or supporting graphic elements.



Thanks to their modular structure, they are easily scalable and adaptable. 
They can appear as subtle accents in corners, horizontal dividers framing 
content, or bold full-screen compositions that bring visual impact.



This system adds energy and variety to the brand’s expression without 
overpowering core messages. It reflects the collaborative and 
multidisciplinary spirit of ChallengeEU. The colors used are drawn directly 
from the brand palette, ensuring coherence and recognizability.



More than decoration, Modular Blocks help organize space, establish 
visual hierarchy, and inject dynamism into both print and digital formats.

Key Visual Modular Blocks
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Colorful Symbols


The multi-color symbol is a central and expressive element of the 
ChallengeEU visual identity. Rooted in the structure of the primary 
logo, it evolves into a flexible graphic device that reflects the 
diversity and vibrancy of the brand’s ecosystem. Its starburst form 
symbolizes connection, motion, and collaboration — echoing the 
spirit of a pan-European alliance built on shared energy and 
collective impact.



This graphic element is intentionally modular. Each beam can be 
recolored within the approved palette to match the tone, content, 
or audience of a specific application. This adaptability allows the 
symbol to shift between formal and expressive, subtle and bold. 
When applied as a decorative accent, it becomes a vibrant and 
contemporary tool for reinforcing the brand’s energy, without 
competing with core content.



Used across digital and print platforms — from web interfaces to 
campaign visuals and campus posters — the symbol invites 
engagement. It conveys momentum and variety, embodying the 
dynamic character of ChallengeEU and its commitment to 
inclusivity and transformation.



The dynamic symbol should be used purposefully. Its colors may 
vary, but compositions must maintain balance and clarity. 
Designers are encouraged to treat it not just as a mark, but as a 
system — one that can scale, evolve, and adapt, while always 
remaining unmistakably ChallengeEU.

Key Visual Colorful Symbols
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Hands, Gestures


This key visual builds on the central metaphor of the brand 
symbol. The radiating bars resemble hands reaching inward, 
forming a gesture of unity and collaboration. To reinforce this 
message, the visual system introduces illustrated hand gestures 
based on linocut textures.



These symbolic hands serve as expressive carriers of the brand's 
values. Each gesture is carefully selected to represent 
cooperation, mutual understanding, solidarity, and collective 
action. From open palms to peace signs, the imagery avoids cliché 
and instead conveys real human intent. It speaks to the energy and 
initiative that students, universities, and communities bring when 
they act together.



Linocut-inspired textures add depth and a crafted feel. The tactile 
style enhances the emotional tone of communication, offering a 
sense of honesty and care. It also emphasizes the human 
dimension of ChallengeEU, reminding us that transformation 
happens through people.



These gesture-based visuals are versatile across applications. 
They can function as hero graphics, background elements, or 
decorative accents. Whether used in full or cropped, in 
monochrome or color, they maintain impact and clarity. Combined 
with other key visuals like modular blocks or color-coded symbols, 
they contribute to a layered, coherent visual language.



In essence, this key visual system re-humanizes the brand. It turns 
an abstract symbol into a living gesture — active, honest, and 
visibly cooperative.
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Key Visual Hands, Gestures

v



Progress 
Through Shared 
Strengths
We believe in the power of synergy, where 
students, universities, industries, and 
communities amplify their impact by 
working together. True transformation 
happens when diverse perspectives merge 
to create something greater than the sum of 
its parts.

Progress 
Through Shared 
Strengths
We believe in the power of synergy, where 
students, universities, industries, and 
communities amplify their impact by 
working together. True transformation 
happens when diverse perspectives merge 
to create something greater than the sum of 
its parts.
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Examples of Usage
A set of examples showing how the visual identity system works in practice. It presents usage across 
different contexts, from digital to print, while maintaining consistency, clarity, and brand character.



Business Cards A clean and consistent business card layout that reflects the brand’s professional and approachable tone. Uses the core color 
palette, modular strip, and symbol to reinforce identity at a glance.



Letterhead Multiple versions of the official letterhead have been developed to accommodate different communication needs. Each layout 
ensures visual consistency while adapting to varying content structures. Dedicated space has been reserved for the European 
Union co-funding logo to meet formal project and funding requirements. The designs use the brand’s key elements — modular 
strip, color palette, and typography — to preserve clarity and reinforce brand recognition.





Envelopes Thoughtfully designed to support real-world needs, the envelope system includes dedicated layouts for both window and non-
window formats. The visual composition balances clarity and function, making sure the sender is instantly recognizable while 
keeping room for postal standards. The modular color strip adds distinction without overwhelming the content, and the 
consistent placement of brand elements brings structure to even the most ordinary correspondence.



Presentation slides The provided slide templates serve as a versatile foundation for building brand-consistent presentations. With a wide range of 
formats that cover key content types such as titles, text blocks, images and visual accents, they support most everyday 
communication needs. Their modular design ensures clarity, coherence and ease of use, making them a reliable reference for 
future slide creation.



Social Media & Brand Kit

The brand kit is a comprehensive set of ready-to-use assets, 
including responsive templates, typography presets, color 
references, and visual elements designed to support 
consistent and professional communication. Built to be 
intuitive and accessible, it enables even non-designers to 
produce high-quality, on-brand content with minimal effort.



The system includes a wide range of social media templates, 
optimized for different formats and platforms. Each template 
is designed to be flexible, drawing on the visual language of 
the key visuals—so users can easily apply graphic elements 
such as modular strips, colored gestures, or photography-
based layouts, depending on the message.



By combining visual consistency with practical adaptability, 
the brand kit empowers teams to communicate with clarity, 
cohesion, and creativity across day-to-day digital channels.



User Interface

The interface design draws on the core 
principles of clarity, functionality, and visual 
balance. White space plays a crucial role in 
maintaining a light and professional 
aesthetic, giving elements room to breathe 
and allowing content to stand out without 
distraction.



By intentionally limiting the use of intense 
colors to key accents and interactive 
elements, the system avoids visual overload 
and reinforces a sense of structure and 
hierarchy. The result is an interface that feels 
open, intuitive, and respectful of the user’s 
attention—perfectly aligned with the brand’s 
tone of voice and commitment to thoughtful 
communication.
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